The Information and Communications Management Programme (ICM) in the Faculty of Arts
and Social Sciences has been renamed the Communications and New Media Programme
(CNM) with immediate effect.

The table below gives the new codes to old Information and Communications Management
modules (IFxxxx). Please take note when registering the CNM modules in the new academic
year, AY2005-6. For more details on the modules, please visit: http://www.fas.nus.edu.sg/cnm.

Module code Title New Remarks
code
Level 1000
IF1101E New Media and Society NM1101E
Level 2000
IF2101 Theories of Communications and New NM2101
Media
IF2102 Communications and New Media NM2102
Research
IF2201 Culture and Communications NM2201 | New title:
Intercultural
Communication
IF2202 Governance and Information NM2202
Technology
IF2204 Economics of Information & NM2204
Communication
IF2207 Internet Studies : Cyber Has been deleted
Communications from CNM
curriculum wef
AY2005-06.
IF2208 Principles of Visual Communication NM2208
1IF2209 Social Psychology of New Media NM2209
IF2210 Aesthetics of New Media NM2210
IF2214 Mass Media and Culture SC2214
IF2218 Critical Introduction to Gaming NM2218
Level 3000
IF3201 Media and Globalisation NM3201
1IF3204 E-Learning NM3204
IF3205 Knowledge Management: Approaches & | NM3218
Critique
IF3206 Knowledge Economies NM3206
1IF3208 Designing Content for New Media NM3208
IF3209/EL3271 | Hypertext and the Electronic author EL3271 will not be
offered in next
few years
IF3212 Media and Audiences NM3212
Ethnographic Analysis of Visual Media SC3213
IF3213/5C3213




Modules code Title New Remarks
codes

IF3215 Advertising Strategies NM3215

IF3216 Gaming Culture | NM3216

Level 4000

IF4101 Advanced Communications & New NM4101
Media Research

IF4201 Culture Industries NM4201

IFA4202 Transnational Information Producers NM4202

IF4204 Ethics in the Information Age NM4204

IF4205 Digital Media Project Management NM4205

IF4206 Media and Communications NM4206
Regulation

Level 5000

IF5101 Research Methods in NM5101
Communications & New Media

IF5202 New Media in Emerging Asian NM5202
Economies

IF5203 Infocom Technology Policy NM5203

IF5204 Computer-Mediated Environments NM5204




